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Response to the consultation on “New action lines of tourism sector in the framework of the Lisbon Treaty”
Italian Chambers of Commerce and tourism
Italian Chambers of Commerce are active in local development including the field of tourism by promoting and providing financial support to initiatives for the enhancement of landscape and cultural heritage, to companies operating in the tourism sector, or related to it and by stimulating dialogue between the actors involved in the tourism policies in order to develop strategies to revitalize the tourism industry and ensure viability and competitiveness of domestic supply.

Unioncamere supports the initiatives of the local Chambers of Commerce and their Regional Unions for the development of touristic systems through the promotion of studies, research and analysis on tourism. Particular attention is given to issues of quality of tourism services as well as the opportunities arising from the development of tourism related to the “excellence of the territory”: food and wine, culture, sports etc. 
Moreover, yearly Unioncamere realizes through ISNART (a “in house” Consortium joint-stock Company to the Chamber of Commerce which, among others, is involved in Necstour, the Network of European Regions for a Sustainable and Competitive Tourism) its Observatory of Tourism merged in 2006 with the National Observatory of Tourism. The Observatory is a continuous data gathering system on a national level that allows for the interpretation of the dynamics, demands and changes of the sector. It is recognized as an essential reference for policy choices not only of the Chamber Network, but also of major national institutions, governments, companies and professionals involved in the tourism sector.
Finally, Chambers of Commerce have created the Italian Hospitality Mark that since 1997 guarantees quality standards to consumers for hospitality and catering companies (hotels, restaurants, farm holidays, camps, bathing establishments etc) and the Italian Hospitality Award, which is given on a yearly basis to tourism companies selected amongst the hotels, restaurants and farm holiday structures in possession of the Italian Hospitality Mark
Within this framework a new cooperation agreement between Unioncamere and the Department for Development and Competitiveness of Tourism of the Italian government was signed in January 2010. The five points of the agreement are:

· research and analysis on the trends of tourism through the development of the National Observatory of Tourism;

· creation of a  Charter of the tourist and development of conciliation and arbitration instruments for Italian and foreign tourists;

· enhancement of the quality standards of services applicable to tourism enterprises;

· implementation of the business register with data and information on tourism enterprises also in order to guarantee transparency and administrative simplification;

· collaboration on the implementation of projects aiming at enhancing local identities, new technologies applied to tourism and professional training, as well as initiatives at international level.

Article 195 of the Lisbon Treaty dedicated to tourism emphasizes the need of “promoting the competitiveness of Union undertakings in that sector” and “encouraging the creation of a favourable environment for the development of undertakings in that sector”. Chambers of Commerce are an ideal intermediary as they can convey the sustainable tourism message to tourism businesses while being locally a great interface between regional authorities and tourism companies. 

Comment on EC consultation

Unioncamere supports the actions proposed by the European Commission in order to achieve the objectives related to an effective European tourism policy. 

Some are, however, more important than others.
Stimulating the competitiveness of the tourism sector in Europe
· Unioncamere supports the development of measures to extend the tourism season. However, the issue is being challenged in terms of diversification and specialization of services of certain touristic areas at different times of the year, in order to attract targeted customers having different motivations. For example, beach tourism destinations during the low season could become sporting, cultural and wellness touristic destinations or destinations for congresses. Moreover, one should also implement measures to further liberate the potential of niche products, such as the tourism "Made in Italy". In this regard, Unioncamere believes that the French experience of the brand "Destination Enterprise” attributed to productive enterprises that meet certain standards of access - in terms of safety, quality of location, reception and corporate social responsibility is a best practice to develop at European level.

· Unioncamere attaches particular importance to the monitoring of tourism because it is essential to monitor the sector in economic terms, but also in order to assess the effects of promotional measures and development strategies in the territories carried out by governments, institutions, etc on the territory. In that respect Unioncamere has developed tools and analysis, and innovative methodologies that have been incorporated in the Observatory National Tourism Italian ensuring reliability and statistical significance and timeliness of information and analysis. In this regard we encourage the creation of a network of public or private institutions in order to share their different methodologies and analysis to make data comparison.

Moreover, the growth of competitiveness of the tourism sector is linked to its ability to cope with a methodology related to the needs of tourists. For this reason Unioncamere has developed, with the involvement of all stakeholders (public, private and consumer associations), a successful quality certification policy which enhances business growth, particularly for the SMEs. Following the existence of similar initiatives in other countries, Unioncamere supports the creation of a European “quality brands network”. 
Finally we remind the importance of implementing consumer protection policies. The creation of an European Charter of the tourist, together with the  development of conciliation and arbitration instruments for European and foreign tourists should be taken into consideration. 
Develop sustainable tourism in Europe 
Unioncamere thinks that the efforts of the EU can not be focused on tools such as EDEN, and to some extent CALYPSO (primarily aimed at government and / or territories), but must reach the heart of enterprises because only with their involvement, sound systems of environmental sustainability can be created. In this respect, it is important to promote and disseminate methods to achieve the ECOLABEL certification by accompanying receptive structures through the intermediate steps. Similarly one needs to develop ECOLABEL tools to develop other tourism services tools, preferably related to quality certification.

Promote the “Destination Europe” in the main third countries
Promoting European destinations in major third countries markets, means developing tools that highlight the richness of diversity, quality, history, culture, security of the European territories. Again, in this field, a quality certification policy could allow to enhance and bring to light territorial and cultural identity by promoting those operators who offer high standards of service. Furthermore, in order to attract distant and more complex markets, it is essential to propose routes and thematic tours of Europe, supporting and encouraging the creation of a network for marketing and the sale of touristic services connected to high quality operators.
On all these comments and proposals Unioncamere is ready to provide further contributions.
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